Measures of Concentration in
the Daily Newspaper Industry

Robert G. Picard

Industrial concentration is a concern of economists because the
degree of concentration within a market provides an indicator of the
ability of that marketplace for goods and services to operate
efficiently. When significant amounts of concentration exist,
monopoly power is provided to the largest firms in the market and
that power is often exercised in ways that harm the marketplace.
Measures of concentration are important for considering the
problems of imperfect competition brought on by oligopoly and
monopoly, and for considering the application of antitrust policies to
encourage competition. These measures provide an indication of the
ability of the largest firms to control prices and exclude competition.
In a capitalist economic system, robust competition is seen as.
leading to efficiency in production, lower costs, and product
improvements that benefit consumers. Imperfect competition makes
the benefits of this system unattainable, so capitalist governments
usually intervene with anticartel measures when concentration
reaches the point that firms interfere with the operation of the
competitive system by controlling the market mechanisms.
Although concentration is problematic in any industry, it presents
special problems in the newspaper industry because newspapers






